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EXTREME FAMILY OUTREACH 
801 C. Philadelphia Rd/Joppa MD/21085 

www.extremefamilyoutreach.org 

410-676-1212 

It’s that time of year again, summer is coming to a close 

and after a couple of days delay due to Tropical Storm 

Irene, school is back in session.  Hope everyone weathered 

the storm okay and everything is back to normal for you 

and your family.  The Extreme Family Outreach is back in 

the communities with our Extreme After-School program, 

teaching the children good character building lessons 

while building lasting friendships and relationship.   

The Extreme Team will be in the following communities for our Fall Semester; if you are available to 

give of your love and time, please contact our office for more information about volunteering for  

Extreme at 410-676-1212.  

Tuesday’s—Havre de Grace Sites: Somer Set Manor 4pm—5pm & Bradford Green 5:30pm—6:30pm  

Wednesday’s—Edgewood Sites: Harford Square 4pm—5pm , Brookside Dr. 5:30pm—6:30pm & 

Edgewood Assembly of God—7pm—8:30pm  

Community Impact Teams: (connecting ―one on one‖)  

Tuesday’s—Edgewood Sites: 4pm—6pm & Thursday’s—Havre de Grace Sites: 4pm—6pm  

 Back to School Bash 
This years Back to School Bashes were a great success! With many children, young people and adults 

gathering together as Mr. Steve ―The Extreme Balloon Man‖ shared the importance of educations and 

staying in school through the unique technique of balloons and magic.  Listed below is the attendance 

of our 2011 Back to School Bash:  

Bradford Green, hosted by New Covenant Havre de Grace -  107  Somer Set Manor, Havre de Grace –

33 

Brookside Drive, Edgewood –89, Harford Square, Edgewood –168  

Mission Impossible Kids Krusade & Back to School Bash at Edgewood Assembly of God: 

Friday Night Attendance –154, Saturday Night Attendance-183, Sunday Morning Attendance-340  

Thank you to everyone who gave school supplies, financially and volunteered their time to help make 

theis years Back to School Bashes a wonderful experience for our kids and their family:  

Custom Direct—Joppa, Mountain Christian Summer Youth Mission Group—Katie Gerber, Lions Club 

of Edgewood, Mountain Christian Mountain Riders, Real Life Community Church—Belair, Duane & 

Michelle Gostomski, Health Department of Harford County, Darrell & Carmen Kifer, Brusters Ice 

Cream– Havre de Grace, Robert & Sandra McCarty, Robert & Priscilla Smith, Sarah & Adam Paul, 

Chesapeake Traders– Forest Hill, Melissa Deitrick, Donna Visnick VFW Aberdeen Bingo Family, 4H 

Club Jarrettsville, Mark & DeLynn Butler, Debbie Malkus, Priscilla Davis, Claudia Smith, Michelle 

Watters, Oksana Smith, Sharon Spears, Edgewood Assembly of God, Harford County Community  

Action Agency, New Covenant Community Church Havre de Grace, WalMart—Abingdon.  

We would also like to thank the Harford County Chamber of Commerce for supplying us with FREE 

tickets to give out as prizes for the Zerbini Family’s Great American Circus in Perryman on Saturday, 

September 10th.  

 

 

2nd Annual  

Dinner/Auction 

The Extreme Family Out-

reach is excited about our 

Dinner/Auction that will be 

held at Mountain Christian 

Church/New Life Center  

1802 Mountain Road, 

Joppa, MD  21085 on  

Friday, October 21st from  

6:30pm—9:30pm (doors 

will open at 6pm to view 

auction items).  We will 

have a wonderful night 

planned with a delicious 

Italian dinner, catered by 

Pat’s Family Restaurant, 

Edgewood and a fun live 

auction, silent & Chinese 

auction.  Just in time for 

the holiday’s!  

 

Tickets $20.00 per person.  

You can purchase tickets at 

the office or online at  

Extremefamilyoutreach.org 

 

ATTENTION ALL  

BUSINESS OWNERS!  

 

Would you like to advertise 

your business and support 

Extreme Family Outreach?  

For a minimum of a $40.00 

donation of your products 

to our auction, you can set 

up a table and advertise 

your business.  For more 

information call the office 

at 410-676-1212.  

 

Live/Silent &  

Chinese Auction 

 

Toby’s Dinner Theatre  

Forest Hill Lanes  

Walt Disney World/  

4—1day hopper pass 

The Arena Club of Belair 

Week Vacation in  

Orlando Florida  

Designer Watches,  

Week Youth Camp at  

River Valley Ranch &  

Much, Much, More!! 



Extreme Family Outreach  

2011 Faithful Contributors  

The Extreme Family Outreach would like to extend a very 

special Thank You to all people, companies, organizations and 

churches who give of their time, finances, products, etc. to see 

that ALL children of Harford County have equal opportunity 

to learn and grow no matter their social economics or race.  

Together we can have a direct impact on children and  

families by taking the Extreme After-School program into the 

HEART of communities, providing tools to ensure positive  

futures!  

2011 Corporate Support 

Edgewood Assembly of God, Pat’s Family Restaurant—Edgewood, Havre de Grace Housing  

Authority, New Covenant Community Church of Havre de Grace, Mountain Christian Church—

Joppa, First Harford Square—Edgewood, Sunshine Ministries—Kingsville, ―Well of Hope‖ Foun-

dation—Belair, American Legion Auxiliary Parkville Unit, Yoga Fresh of Belair, Growing Smiles 

of Belair, Devon Storage of Edgewood, Rotary Club of Aberdeen, Century Lions of Edgewood, 

Indian Lake Christian Service Camp  

 

2011 Monthly Contributors  

Donald & Phyllis Johnson, Ed Tipton, Rob & Vicki Grafe, Howard Newby, Mike & Dawn Hol-

ston, Duane & Michelle Gostomski, Carmen & Darrell Kifer, Bill & Stephanie Streckfus, Mark & 

Sue Testerman, Yvonne Bennett, Kiwanis Club of Parkville, Frank & Debbie Wilhelm, Nelson & 

Jean Gains, Lionel & LouAnn Bane, Adam & Sarah Paul, Jonita Shoaff, Steve & Marlyn Gam-

brill, Sharon Crist, Fidel & Stacey Pico 

 

2011 Donations 

Bill & Charmain Bishop, Harford Community Action Agency—Edgewood, Big House Signs—

Havre de Grace, Youth Benefit Elementary, Lynn & Joe Calliguro, Lisa & Drew Fender, Mark 

Butler, Don Sauer, Tony Curtis, Frito Lay—Aberdeen, Carolyn Hall, Walt & Sharon Pardew,  

Angela Mullins, Virginia Colclasure, Toys for Tots  - Edgewood, Arthur & Linda Stuempfle,  

Matthew Michelberger, Aaron Markowitz, Robert & Priscilla Smith, Robert & Sandra McCarty, 

James & Mary Sampson, Melissa Deitrick  



Inside Story Headline 
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main 

goal of distributing a 

newsletter might be 

to sell your product 

or service, the key 

to a successful news-

letter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

sands of clip art images from which 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

If the newsletter is distributed in-

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

Caption 

describing 

picture or 

graphic. 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 

graphic. 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 



a listing of those here. You may want 

to refer your readers to any other 

forms of communication that you’ve 

created for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

meeting for vendors every third 

Tuesday of the month, or a biannual 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked about 

your organization. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include 

charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its mis-

sion, founding date, and a brief history. You 

could also include a brief list of the types of 

products, services, or programs your organiza-

tion offers, the geographic area covered (for 

example, western U.S. or European markets), 

and a profile of the types of customers or 

members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

Microsoft 

Back Page Story Headline 

Your business tag line here. 

Organization 

Caption describing picture or 

graphic. 

We’re on the Web! 

example.com 


