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GET READY...GET SET...GO!! 

On Monday, March 28th 

the Extreme Family Out-

reach was thrilled to have 

over 30 people attend our 

Volunteer Training  

Session.  We were excited 

to have Ken Smith from 

the RAACE foundation to 

educate us on the impor-

tance of protecting our 

children from sexual abuse.   

We also reviewed the  

procedures for running a 

fun and exciting extreme 

After-School program 

while providing tools to 

ensure positive futures.   

Extreme Thank You to 

First Harford Square Asso-

ciation  for the use of your  

Facility for the meeting. 

GET SET… 
Community Blitz 

The Extreme Team 
along with members 
from Edgewood As-
sembly of God joined 
us as we went into the 
communities to let the 
children know that the 
Extreme After-School 
program is back in 
their neighborhoods 
from April 5th—June 
2nd.  The children 
were thrilled to see us 
and are excited about 
this spring semester.  
 

GO!! 
Spring 2011 Extreme  
After-School Schedule 
April 5th—June 2nd  
 

Tuesday’s  
Somer Set Manor Community  
4pm—5pm  
101 Stansbury Ct., HDG 21078 
Bradford Green Community  
5:30pm—6:30pm  
Village Drive, HDG  21078 

Wednesday’s  
Harford Square Community  
4pm—5pm  
1493 Harford Square Drive  
Edgewood, MD  21040  
Windsor Valley Community  
5:30pm—6:30pm  
525 Meadowood Drive  
Edgewood, MD  21040  

Thursday’s  
Perrywood Garden Community  
4pm—5pm  
301 Mayberry Drive  
Aberdeen, MD  21001  
 
For more information about vol-
unteering call 410-676-1212 or 
www.extremefamilyoutreach.org 

Mike & Dawn Holston 

Duane & Michelle Gostomski  

Carmen & Darrell Kifer 

Bill & Stephanie Streckfus  

Mark & Sue Testerman  

Yvonne Bennett  

Kiwanis Club—Parkville  

Frank & Debbie Wilhelm  

Nelson & Jean Gains  

Lionel & LouAnn Bane  

Adam & Sarah Paul  

Jonita Shoaff  

Steve & Marlyn Gambrill  

Mike & Dawn Holston  

 

2011 Donations  

Growing Smiles—Belair  

Sharon Crist  

Yoga Fresh—Belair  

Bill & Charmain Bishop  

Harford  Community  

Action Agency 

Big House Signs—HDG  

Youth Benefit Elementary 

Devon Storage—Edgewood  

Lynn & Joe Caliguro  

Lisa & Drew Fender  

Mark Butler  

Don Sauer 

Tony Curtis  

Toys for Tots  

Thank you to Gene “Toy’s 
for Tots” Harford County 
for becoming a sponsor of 
our Extreme After-School 
program.  

Breakfast with the  
Easter Bunny  
at Pat’s Family Restaurant  

A fantastic time was had by all 
the children and their families at 
our FREE “Breakfast with the 
Bunny” Breakfast on Saturday, 
April 2nd.  Thank you to Pat’s 
Family Restaurant for partner-
ing with Extreme Family  
Outreach and sponsoring this 
wonderful event!  

The Aegis Honors  
Michelle Watters 

Michelle Watters a faithful 
volunteer for over two years 
was recognized in the 
“Volunteer Harford County 
Spotlight” in the Aegis. Mi-
chelle gives eight to ten hours 
a week because she has a 
desire to make a difference to 
those in need.  Thank you  
Michelle for all you do!! 

EXTREME FAMILY OUTREACH 2ND ANNUAL  
“PUT YOUR WALK BEHIND YOUR TALK” WALK-A-THON ,  
SATURDAY, MAY 21ST  10AM (sponsorship form enclosed)   



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product. 

You can also research articles 

or find “filler” articles by 

accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when you’re finished 

writing your newsletter, con-

vert it to a Web site and 

post it. 

convey. Avoid selecting im-

ages that appear to be out 

of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of add-

ing content to your newslet-

ter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near 

the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

Page 2 

Extreme Family Outreach /801 C. Philadelphia Rd./

Caption describing picture or 
graphic. 

Caption describing 
picture or graphic. 

“TO CATCH THE 

READER'S 

ATTENTION, 

PLACE AN 

INTERESTING 

SENTENCE OR 

QUOTE FROM 

THE STORY 

HERE.” 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product. 

You can also research articles 

or find “filler” articles by 

accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when you’re finished 

writing your newsletter, con-

vert it to a Web site and 

post it. 

convey. Avoid selecting im-

ages that appear to be out 

of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of add-

ing content to your newslet-

ter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near 

the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

Page 3 

Volume 1, Issue 1 

Caption describing 
picture or graphic. 

Caption describing picture or 
graphic. 

“TO CATCH THE 

READER'S 

ATTENTION, 

PLACE AN 

INTERESTING 

SENTENCE OR 

QUOTE FROM 

THE STORY 

HERE.” 



zation is a good way to give 

your newsletter a personal 

touch. If your organization is 

small, you may want to list 

the names of all employees. 

If you have any prices of 

standard products or ser-

vices, you can include a listing 

of those here. You may want 

to refer your readers to any 

other forms of communication 

that you’ve created for your 

organization. 

You can also use this space to 

remind readers to mark their 

calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auction. 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s a 

good idea to make it easy to 

read at a glance. 

A question and answer ses-

sion is a good way to quickly 

capture the attention of 

readers. You can either com-

pile questions that you’ve 

received since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

organization. 

A listing of names and titles 

of managers in your organi-

If space is available, this is a 

good place to insert a clip 

art image or some other 

graphic. 

Back Page Story Headline 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

We’re on the Web! 

example.com 

This would be a good place to insert a short paragraph about your organization. It might include 

the purpose of the organization, its mission, founding date, and a brief history. You could also in-

clude a brief list of the types of products, services, or programs your organization offers, the geo-

graphic area covered (for example, western U.S. or European markets), and a profile of the types 

of customers or members served.  

It would also be useful to include a contact name for readers who want more information about the 

organization. 

Caption describing pic-
ture or graphic. 

Your business tag line here. 
Organization 

M I C R O S O F T  


